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For years, landing the coveted first spot on Google was the pinnacle of 
digital marketing success. Rank #1, get the clicks, simple as that. 

But things have changed. 

Today, Google often answers people’s questions before they even scroll down to the 
traditional listings. AI-generated summaries, sometimes called AI Overviews, now sit at 
the top of search results, serving up quick answers right on the results page. That shift 
means that clicks aren’t the only thing that matters anymore. 

Here’s the kicker: even the page that ranks first only has a 33.07% chance of being 
quoted in those AI summaries, which is nearly double the odds of any other result on 
the page. So even if you’re number one, Google doesn’t always choose you as the 
source that informs its answer. 

In other words, ranking #1 is still good, but being cited in AI answers is becoming even 
more important. 
 

So, What’s Changed? 

Google’s AI doesn’t just pull the first organic result and call it a day. It synthesises 
information from all over the internet: articles, blogs, forums, local publications and 
more. The goal is to give the user the most accurate, trustworthy answer - fast. 

If your brand is included as one of those sources, it’s a massive credibility boost. Even if 
the user doesn’t click through, they still see your name and start to associate you with 
expertise. 

And that matters. 

In competitive Australian markets, whether it’s legal services in Sydney, property 
experts in Perth, or B2B tech consultancies in Melbourne, being recognised as a trusted 
voice builds reputation and demand over time. 
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What Actually Helps You Get Cited by AI 

Here’s where the strategy part comes in. It’s about creating content that AI systems can 
understand and trust. 

1. Write Clearly - Like You’re Explaining it to Someone 

AI doesn’t care about flowery descriptions or clever metaphors; it wants clear, direct 
answers to specific questions. 

That means: 

• Simple language 
• Headings that describe exactly what’s answered below 
• Paragraphs that solve one idea at a time 
 

Think of your content as a helpful explainer for both people and machines. 

2. Be Present Across the Web 

One piece on your own website won’t be enough. The AI model looks for signals from 
multiple sources to decide what’s trustworthy. When your brand is mentioned in 
industry discussions, local media, guest posts or trusted third-party commentary, 
those signals add up. 

In Australia, this is a huge advantage, because local credibility counts for a lot more 
when someone’s searching for, say, an accountant in Bunbury than an international 
generic result. 

3. Publish Original Insights 

The AI doesn’t want recycled content; it wants value. Real, original data or expert insight 
tells the algorithm that you know your stuff. 

This could be: 

• Your own research or data 
• Case studies from real projects 
• Expert commentary on industry trends 
 

If you’re saying something unique and useful, AI is far more likely to pull from your 
content. 
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What You Should Measure (Besides Rankings) 

If you’re still judging SEO success only by rankings and traffic, you’re missing part of the 
picture now. 

In 2026, a healthy SEO strategy also looks like: 

• Being referenced or cited in AI summaries 
• Increasing branded search volume 
• Growing authority and mentions across trusted sites 
 

Clicks still matter — but recognition matters too. 
 

The New Search Landscape 

Google isn’t getting rid of organic listings. But it is prioritising relevance and user 
satisfaction in new ways, and that changes the game. 

At Bureau 42, we believe the future of SEO is about being the trusted answer, not just 
the top link. 

If you’d like help building content that’s both genuinely useful and strategically 
prepared to be cited in AI Overviews, let’s have a chat. That’s exactly what we  
specialise in. 
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bureau42 AI Search Visibility Checklist 

Are You Building Authority - or Just Chasing Rankings? 
 
Search has changed. Being number one on Google is no longer the finish line. 
 
Today, Google increasingly answers questions using AI summaries at the top of the 
page. That means brands can gain visibility, trust and credibility without a click - if 
Google sees them as a trusted source. 
 
This checklist helps you assess whether your business is positioned to be recognised 
and cited in AI-driven search results. 
 

1. Your SEO Goal (Mindset Check) 
☐ We understand that ranking #1 is no longer the only SEO objective 
☐ We consider brand visibility even when users don’t click through 
☐ Our strategy focuses on being the best answer, not just the top result 
 
2. Content That AI Can Actually Use 
☐ Our content clearly answers real customer questions 
☐ Headings explain exactly what each section covers 
☐ Key ideas are explained in plain English 
☐ Information is easy to scan and understand quickly 
If a human can skim it and understand it, AI can too. 
 
3. Demonstrated Expertise (Not Generic Advice) 
☐ We publish insights based on real experience 
☐ Our content includes examples, learnings or outcomes 
☐ We explain why things work, not just what to do 
☐ Our content reflects genuine subject-matter expertise 
 
4. Authority Beyond Our Own Website 
☐ Our brand is mentioned on relevant industry or local sites 
☐ We contribute commentary, insights or expertise externally 
☐ Other websites reference or quote our content 
☐ Our digital footprint supports our credibility 
AI trusts brands that others already trust. 
 
5. Local Relevance (Especially for Australian Businesses) 
☐ Our content reflects Australian conditions and language 
☐ We reference local industries, regulations or market realities 
☐ We’re positioned as experts in our specific region or niche 
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6. Measuring What Actually Matters 
☐ We track branded search growth 
☐ We understand that not all value shows up as clicks 
☐ Our reporting focuses on authority and visibility, not vanity metrics 
☐ We take a long-term view of SEO performance 
 
 

Your Score 
Give yourself 1 point for every box ticked. 
 
Total Score: ____ / 24 
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Contact bureau42 
 
 
Bunbury Branch  
Level 1, 53 Victoria Street 
Bunbury WA 6230 
 
Mobile +61 402 021 979 
 
 
Busselton Office  
Unit 2, 18 Prince Street   
Busselton WA 6280  
 
Mobile +61 402 021 979 
 
 
Perth Branch  
Level 2, 51 Colin Street 
West Perth WA 6005 
 
Mobile +61 402 021 979 
 


